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Market Situation

ICC Cricket World Cup.
THE CUP THAT COUNTS
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U3n1s Day-spa

NWAN http://grrritraveler.com

puLALTRAzueNd MTUYIe-rge wazseNll Tnawiseoy
nsTiiumdeuiiniviegiauiage
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A2104SA1IA9
naranauyusinagaiing
1Dungunlinisasiag
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{oT 2009 lEwtuldsameniafiovivua)iign
9049717 LGBT Tuoilumieufifidndaiuussuna
25000 Aulu Taiwan Parade tiniadeulwzniau
Afuaadoundnndn  waninseginagvineslslgdne
ilovanniingsadeuilulfifouliednedaiaudu
arudnualdnys Auaseuatnatanguiusinaein
wnddunguitlimsazas  idovaniussiulnsely
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Market Trend

ahout
Brai

Lady Gaga is her own

platform.
has 10 million
followers

lagnindnAnanduysuiduseanuiod

She already

vousdisaAuAUGARILAILIAA o UTHY
filund1 10 drunulu Twitter

Jennifer Frommer, Head of Brand
Interscope @SapientNitro Semina

artnerships,




1200 @FabianoCoura,Head ¢ g@R/GA SP « I1Z0UIRUU AINTST SIWAWSSH

In the future, half of the music

We don’t view ourselves
as a game comps
we’re building

Isnluleaarnsndwloausdning

I611S1ANaIaSAIUS UG

In the era of networked media (o TS
you’re going to become a functionally Jile
integrated brand or a commodity.

fugAvaadondnisiousionu AuAI&IR=na181dulususAgn1s

ysaunisawrdinnganaoiduloadusn

Barry Wacksman, EVP Chief Growth Officer,

R/GA @R/GA Seminar
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Cannes Lions is no longer about
advertising, as indeed our
industry is no longer simply
about advertising.

07U Cannes Lions TWidi0uduRiRendaaraw:
nsluyaundnsiolUiuIGedAUNUgAEIRNSSY
vauisanidiiAeadaarawrnisiuyuninidu

Phil Thomas, CEO, Cannes Lions Festival

If you start offline and
then move online it will be
muchmore powerful.

After a“casual
conversation” 49% will
remember your brand

A'd A (1 OIinin

nsisusiussAacnuoawlau
Idr3aindaulugosulaua=guwdaninndn
lnonieran "unaununniuiunianis”
anAfusonas 49 330 9USUE 6
IJarinnisesulau

Martin Lindstrom, Author @goviral Seminar

We will move from

SEARCH WILL MOVE
FROM LINKS TO LIKES.
NISAUKA (Search) A:USUIUAUUATN
links vaa3UTBEITWAUTsEIATNS Likes
nnauIdauLINAge

Mark Holden,

Planning Director, phd @phd Seminar

The il_lllll'e 0! the internet is not
alg()mhms, it’s content and
design I.-..I Banners are
Content is for humans.
suimasidafusurnaasiuleiiainudnmny
AUTUROUNEDIENIS NIsIRzTHAIUEIAeY
Auidonnasalsy fuyausdorfutnoluyaun
(Banner) 3:10udod1MSuaa (Apes)
drunuugassioanisidom

Tim Armstrong, CEO, AOL @AOL Seminar

creative excellencge
to content excellence.
Is13:indaurnnnisiduiaafunisasiuassa

danuiduiaasuidann
Pio Schunker,
SVP Integrated Marketing,

Coca-Cola @Coca-Cola Seminar
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Tablet market is growing from
17 million devices

this year to 70 million
devices next year.

§a1e Tablet A:iGiUInTUAIN

17 dundadlug 70 duwinday

fudaalu

Kevin Lynch, CTO, Adobe @Adobe Seminar

Magazine people want to make
something that is beautiful and
connects with an audience, but
it has been hard to do that very
well in the internet during the
last two years.

Jiardnuans soan1snazagaassa
duanoaunazaunsaignfiagenule
isidadornudigudanrildoinuanfutanis
sumasida ugaa 2 UAWILLA

John Battelle, CEO,

Federated Media @Adobe Seminar

Apple and Microsoft are
getting it right because they

concentrate on servicing people.

Where the music industry is
getting it wrong is that it still
talks about selling records.

iadarinfudananeiod 1daannwiniyn
fEAdwdrAyAUNIsiAusSnsyAu
fuvtusRamaIrNSSUAURS A&
fudundawaInaNNISALATAIGINTS

YN LIFO
Pharrell Williams, Musician,

Producer @Digitas & VEVO Seminar

We built 51 games before
getting to Angry Birds [...]

My team knows how to builc

a hit and also how not to build
a hit. This is important.
IsnagaInuLIia 51 Inunaufasldaducruing
Angry Birds AUAMUYOAISISOUSAIASIING
mduRton 1az$Iaiiaganuldoun doule
ogals FudwgaudrAnyunn

We only care about two things:
our fans and our brand.

We talk about fans, not users

Oor consumers.

IsafiAnulaladu 2 da Tdnd "nwuveaisn” nas
"IUSUGYDISY” IsTweda "twu Wi "y 1nie

We want to become the
most copied brand in
China by next year.
Isn6ioanisidunususigniouduinfas
fusu fulsialu

Peter Vesterbacka, Mighty Eagle,
Rovio Mobile @Hill & Knowlton Seminar

©TAT ‘ 85 \ Tourism Journal 3/2554



ahout
Oustomer Bohayior

In 2012 consumers will want

products and services that What is the first thing you
enhance their lives in a unique reach for in the morning?
and personal way. Your bed partner, yourself
Ul 2012 gnA1A:6iauNISAUAIAZUSNISA or your phone?
FsaduauuldwInip@gianiduenanynd oslsAodunncusioanisiunaudunnige
nazidudrugungu Auou giaa K3aTinsAwrindaun

Susanna Kempe, CEO,

Simon Bond, CMO,
WGSN @WGSN Seminar emi

83% of consumers use fewer
than 30 sites a month.
yusinagoua: 83 A:13uUI5ulB6

To the public Ifiou 30 IIKJciaIGou
)
all advertising is spam. ,

. ol Tim Armstrong, CEO,
dinsuus=rsunalungn m Armstrong
o - AOL @AOL Seminar

Commentator @imc2 Seminar

At Coca-Cola,

we think the mobile phone
as the 6th sense of people.
AUSYN Coca-Cola
IsnAadinsAwrindaun
10uUs:anndudan 6 vaagau

Pio Schunker, SVP Integrated Marketing,
Coca-Cola @Coca-Cola Seminar



There are 6.9 billion people

in the world,

600 million broadband internet
connections, but 4.5 billion

text message users.

SMS is largest human network.
MnFuILUSEINSlan 6.9 Wuduau

g 600 dununiBausionuawanaside
Isidgusina 4.5 wudununidaunissuda

voauuvsninayAaaiulan

Tom Chatfield,

A good story is something
you haven’t known.
Something that hits your
gut, your heart and
therefore your emotions.
120051769 01310udaRIsTAn
isidudanigannsznuanusan (Gut)

v v <

@wgsn during Starcom MediaVest Group & TED

Seminar

Twitter has become my primary
news source, but when | hear
something has happened

it makes me turn on a TV set.
Twiiter Tdnangiduinacynnidoasiuyeadu
Ialdinsaudndinanisaiundogainaduign
Fu3si0alnsAAUIlogd1?

Piers Morgan,
CNN Host @Time Warner Seminar

Two impo_rta_nt values to younger
people: significance and
achievement.

AtuANdIAtY 2 UstnisdinsunuruuEd Ao
AwdrAnyiaznasUszaundsa

Edward de Bono,
Author @The Guardian Seminar
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funnsgns=ANME419 IciAzALULIBISIUAIY

S:UUBIANNSaaNALINIU 13U I1S:LUURS

IASAR N1SINUR[UNBUIRDSIEE
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Berlin Conwvention
C3-ll March 2011

Epizode 11
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309 Keith Bellows,
Editor-in-chief,

National Geographic Traveler
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MsI5 Social Media and

Mobile Devices
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ALTUsI8N1S Thomas Bomkes Founder & Senior Consultant, TomOnTour.com
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uounsooa uUsinAlaunm

L%@Q Tanya Churchmuch

CEO girlports.com, Gay&Lesbian Market
Director for Tourisme Montreal,

Board Chair IGLTA

WU 1994 nsviewdivadlevweunieeasn
aulafhsianendunanatinienfvunduasaadon  ©
1997 Busausiuuviasvieaiieaasluwnuiiveiiowi
viua U 1999 fudnnininBuuguausnnisviesiten
Wifudewasuaunnunduasiaafouunuims  vide
International Gay & Lesbian Travel Association (IGLTA)
Y 2002 L“WIJJ%UU Lesbian, gay, bisexual and trans-
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¥ 2003/ 2006 n5uuan World Outgames U 2009
4 Gay blogger #1SU Tourism Montreal website
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FanunlgSuuseloyian
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srggnauuiazdAnldnelunisiiunivieufienge
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la1adiuaUuYOOMSNODINEDIUOD
PeULN UsinFioodlase)

Norbert Kettner
CeO, Vienna Tourist Board

1504
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1998 BurhnaiarienTivnduasiaaifou Saviniules
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About IGLTA

John Tanzella
CeO, IGLTA
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LGBT Research
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Tom Roth
CE0O, Community Marketing

N

LGBT Imeudem
= & 1=y
o San

N199AYINIRYNITRANAYEON
Community Marketing Inc (CMI)
Prancisco maaulul 1992 Wiusnsgnénlulssme
wunen  glsU eemnsidy  wasdUu
Tupnsiminddvgndn  WiAUSnwnsunagns  nns
NUHUNNSAANA  NNSEeansuazuSnnsiineusy U
Uonitiuusussudihlan i US  Government,
Switzerland  Tourism, National
Organisation,  Hyatt, Hotels
Tnednguitvunefidugnén LGBT <uiu 60,000

aAns§oLusNI

Japan Tourism

Kimpton Wudu
auvihlan Yaadulsusuluede Accor uag Scandina-
vian Airline ¥inmanm LGBT tunisvinnismanniuseneu
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L%@\‘l Carroll Rheem

Director, Research, PhoCusWright Inc
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